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On behall of the members of the United Motorcoach Association (UMA), I wish
s once agdm express our thanks for the work conducted by the SBA's Oftice of
Advacacy in support of the Nation's motorcoach industry, As you are aware, UMA is
the Nation's largest association of professional motorvoach owners aad operators. We
represent over 900 of the Nation's largest and srmallast private commereial passenyer
carriers as weil as some 1350 motor coach manufacturers, compenent and service
supplicrs. UMA operator members provide tour and charter, regular route, commutar,
airport shurtle, and sehool transportation services in both interstale and intrastate
conyunerce.

It has been estimuled that over 93 percent of the Nation’s motorcoach companies
meet the SBA definiton of a small business. Over the past several years UMA has come
to tely on the Office of Advocacy as its first line of defanse against cxecutive branch
agencies that do not adequately consider the effect of sirmificant rulemakings on
industries such us ours. Onee again you ind your staff have come through for us. We
recognize that during the recent DOT hours-ol-service rulemaking, the Office of
Advocacy played the leading role'in parsuading the agency to reversa their negative small
business effect certification. By this acton the enrire parure of the rulemaking was
changed (o the benefit of smal] coach operators.

Tt goes without saying that in matiers concerning the EPA and OSHA the Qffice
of Advocacy has also besn highly affactiva. Your office recently provided the UMA with
an oppertunity to voice our cancems regarding Lhe recent EPA diesel engine emission
reduction standards and OSHA's ergonomic and health and =safety rulemakings at your
regularly scheduled roundtable sessions. Because key congrossional and agency staff
personnel also attend we are able to inform the individuals that most need to know our
conesmns, This oecurvad before we got into the formal commaentling process.
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Our industry will never forget the assistance we received in (998 when the
Department ol Transportation proposed ADA, rules that would have set quotas for the
instatlation of wheelehair lifts in the charter and tour coach segment of the industry, Your
department’s assistance in convineing Secretary Slater wo allow a scrvice based option,
instead of the quota based approach that was first proposed, saved an cstimated $200 +
million. This was money that thousands of small, marginally profitable coach operators
would have otherwise had to pay. Many would have gone under trying.

In closing, | have attached a copy of the text that accompanied UMA's
Appreciation Award thar you acespled on behalf of yourself and your outstanding staff at
our 1999 Motoreaach EXPO in Houston. Gere, UMA values what the Office of
Advocacy does for us. [ know for a fact that this is an opinion held by all of the other
small business representatives that { come into contast with.
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Presentation of 2 Plaque of Appreciation to the Jere Glover and the Staff of the SBA,
Office of Advocaey by Calvia Couper, UMA President at the 1999 UMA
Motorcgach EXPO in {Touston, Texas

tn Murch of 1998 the Department of Transporiation published its long anticipate
proposed rule for motorcoach aceessibility for persons with disabilities. The goal of
achicving accessibility for all people in all forms of transportation laudable and one that
{he motorcoach industry fully endorses. DOT's proposed rule howsver would have gone
" {ar beyond what would have been necessary 1o serve the Nation's disabled traveler.

1t was 4t this point that the United Motorcoach Association tusned to the U.S.
Smull Business Administeation's Office of Advocacy for help. The Office of Advocacy
aots as the watchdog agency for small business interest over reyulatory actions by other
foderal agencies. Fedezal law requires regulators o consider the effect of their rules on
emall businesses und develop rules that have the least cost and burden attached.

n April, the Office of Advocacy convened a mMesting betweaen DOT and a group
of small motorcoach company owners 1o examing the expected effect of the ADA rulc on
thair eperations. During the meeting it was suggestsd that the least costly meuns ot
providing full accessibility would be by adopting a service-based rule Both the SBA and
DOT were assurad \hat the needs of disabled passengers could cffectively be provided in
thiz fashion, Indusiry representatives convingad the Office o[ Advacacy of the merits of
the service-based approach to such an extent that the agency filad with DOT on behalf of
the ndustry's position.

1MA -balicves that the Office of Advocagy's comments were directly responsible
for DOT's introduction ol a service-based approach Lo accessibility for the majerity of
coach operators. Their advocacy on pehalf of behalf of simall company ownars hay
reduce the everall cost of the ADA rule 10 the industry by as much as $200 million.

Because of this UMA has had a plaque prepared, The dedication rcads ., .. "This
dward is presented to the $mall Business Administeation, Office of Advocacy, In srateful
appreciation for its courageous and elfective representation of the best interests and
business praclices of the members of the United Motorcoach Association during 1998.

At this time T will ask Mr. Jere Glover to join me. Mr. Glover is chief council for
advoeuey at the Small Busincss Administration,

e He was nominated to this position by President Clinton and was confirmed by the
Senate in 1994,

e Heis atomey specializing in smali business issucs and prior to joining SBA was a
trade zssociaton executive and CEO of several successful businesses.



= From 1978 to 1981, Mr. Glover served as the SBA's deputy ehief for advecacy and
plaved an active role in the White House Conference on Small Busincss,

e In 1978, he served as subcommitice counsel to the House Small Business Committee.

¢ From 1975 1o 1977, he served as director of the legal division of the Consumer
Procuct Safaty commission and was also an anti-trust attorney with the Federal Trade
Cammission. ‘

s Mr. Glover holds a bachelor's degree and a law degree from Memphis State
University. He also holds an advanced law degres in administrative law and
ceonomics from Cieorge Washington University.

And now Jere, it sives me great pleasure to ask you to accept, on behall'of the all
the members of the Office of Advocacy, this award of appreciation from the members of
the Uriited Moloreoach Asggociation.
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